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What is Habitattitude '™™?

Created circa 2000

Nationally branded campaign targeting aquarists
and water gardeners

Links environmental messages with beneficial
actions

DOI/PIJAC MOU (2009)
Designed to reach targeted audiences

Habitattitude .

PROTECT OUR ENVIRONMENT

DO MOT RELEASE FISH AND AQUATIC PLANTS



DOI/PIJAC MOU

Collaborate on education/public awareness

Unify public/private sectors to address
potential impacts of unwanted pets

Seek consistent/effective communications
Develop/implement a work plan

Scripts, DVDs, articles, other educational
materials

Support involvement all levels within
respective communities



Goals and Objectives

* Education/Public Outreach
Clearly articulate issue
Explain risks and how to minimize
Provide guidance on what to do
Moves ‘beyond brochures.’
Engage social media



The Challenges...

Proactive solution --- Habitattitude™

Unique partnership --- industry, academla
NGOs, and government —

Focus —
— Raise public awareness,
— Engage people,

— Promote unified environmental messages W|th
corresponding beneficial actions.

All segments of industry [
are part of the solution.







Joint Advisory Council, The U5 Rsh & Wildlife Service and
the NOAA National S5ea Grant College Program

PROTECT OUR ENVIRONMENT
B ot B

DO NOT RELEASE FISH AND AQUATIC PLANTS

RESOURCES ACTIVITIES ABOUT THE PARTMERSHIP BECOME A PARTHER FAGS
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PROTECT OUR ENVIRONMENT -
DO NOT RELEASE FISH AND AQUATIC PLANTS hﬁ{l . U
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RESOURCES ACTIVITIES NEWS ABOUT THE PARTHERSHIP BECOME A PARTNER

FAQs

In this FAQ, you can find answers to general questions about the national aquatic hitchhiker problem. If you
desire more detailed information, please contact us with your specific questions or retum to the Home Page
where you can find links to more specific information about common hitchhikers, cleaning and prevention
procedures, resources, materials and other topics.

What is an aquatic invasive species?

How do aquatic invasive species come into the United States?

How and when can I prevent the spread and/or introduction of aquatic invasive species?
Why should I use this simple procedure to prevent aquatic invasive species?

Are aquatic invasive species just a problem in navigable waters?

Do I have to know which aquatic invasive species are in which lake or river?

How do I find out which aquatic invasive species are invading my state waters?




PIJAC

Selecting the right pet for you
Pet care

Responsible pet placement
Pet placement guidelines




PIJAC

(Targeted pet owners)

Habitattitudet™

Proactive campaign to ensure
Wise pet choices (Habits)

Protect environment (Habitats) from impacts of
unwanted pets

Help pet owners find alternatives to release of
their pets (Attitudes)

Select the right pet!
Do right by your pet. Do right by our environment.



Habitattitude™

2014 Work Plan

Rebrand — positive not negative message
Expand coverage

Recommend best practices

Broaden engagement

Design new mechanisms to deliver campaign
Overhaul www.habitattitude.net

Re-launch Spring 2015






Habitattitude™

2014 Workplan

Steering Committee
Advisory Committee
Implementation Committee



Steering Committee
(FWS, NPS, PIJAC)

Co-Chairs

— David Hoskins

— Marshall Meyers
John Waullschleger
Interim working group
— Craig Martin

— Jeff Underwood

— Richard Christian
— Jason Goldberg

— Craig Springer

— Becky Eason



Advisory Committee

Provide advice to Steering Committee

— Rebranding

— Broadening campaign partner engagement

— Promoting national, regional and local delivery of Habitattitude campaign

Specific tasks
— Integration of social since principles and research into campaign
— Assist with refining and updating Habitattitude workpan
— Assist with development/review website content

— Identify tools/BMPs that can be used by industry, hobbyists, NGOs, and
government to manage invasion risks



Advisory Committee

FWS - Craig Martin

NOAA - Peg Brady

NPS - John Wullschleger
AFWA - Bill Hyatt

USDA -7

NISC — Stas Burgiel
Environmental NGO - ?
Social Scientist — Brad Shaw
Academia —Elisa Livengood
PIJAC — Scott Hardin



Implementation Committee

Federal agencies

NOAA Sea Grant
— Samuel Chan

— Doug Jensen

— Tim Campbell

PIJAC

AZA
77?7



Implementation Committee

Focus — developing tools to deliver campaign via
website

Design strategies to achieve greater engagement by
local partners

Recommend types of materials needed to deliver
messages(e.g. PowerPoint presentations, posters,
artwork)

Developing updated content
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RECERE LATEST MEWS & UPDATES

Habitattitude. i

PHOTECT OU ERHIONENT PARINER WITH U5~ ABOUT DO YOUR PART ~ NEWS MY INTEREST — CONTACT




RELENE LATLST MEWS & UPONTES

Habitattitude . EE
PEOTECT-QUE: EVIEGHMINT PARTNER'WITH US ~ ABOUT ~ DO YOUR PART ~ NEWS MY INTEREST ~ CONTACT

Protect Our Environment By Not
Releasing Unwanted Fish &
Aquatic Plants.
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Partner with Habitattitude

Aquarium Fish Reptiles & Amphibians Water Gardening Education

Habitat

Sound Environmental Practices for Keeping

Selecting the Species Care & Maintenance Invasive Risks

* Most Common Species * Best Practices Lion Fish
e Comepatibility Chart * Housing Brown Algae Eater
* Selection Quiz? * Humane Disposal St. Nesbitt Fish

More Resources

Aquarium Fish Reptiles & Amphibians Water Gardening Education Resources

About Habitattitude Partners: Government Academia Envir.
Industry In the News Contact Us Copyright 2014 © BIUNG&8! Credits
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Pet Pathway Toolkit perd | | Peioad ¥

Home CASE STUDIES

re8uce

Tools and best practices to minimize the e ©

risk of introducing invasive species
through the release or escape of pets

Introduction

'You can search for Case Study that are of particular interest to you by adding up to three keywords in the box
in the bottom of the left sidebar. You may also click on the "View all" link to browsa through the Case Studies.

How To Use

loots View all 41»

Updated On :08-12-2010

Case Studies

Point of Contact: Larry A Alexander

Resource Links
Contact Emall: navneet@adisolutions.net

Keywords: Web, Asp, Php

Thank You

Contact Us
Case Study Title: Web and windows

Description: Testing's
Search by Keyword
| Google Search BD Website
.google. @ -freephibs.
PUAC ] www.google.com www bd-freephibs.com
o —
by et

Pet Industry Joint Advisory Council
1140 19® Street, NW — Suite 300
Washington, DC 20036

Copyright 2010 Pet Path Way Toolkit. All rights reserved.



Presenter
Presentation Notes

----- Meeting Notes (2/27/12 11:23) -----
Site revewes steps being talken by industry incouding a page for industry members to post case studies of what they are doing to minimize the risk of escapes of accidental releases such a effluent discharge from pnds, buildings, etc. and educational materiuals


AhGgerRhia

PLIAC

ASSOCIATION of
FISH & WILDLIFE
AGENCIES

Ecological Risk Screening
Summaries

Stone Moroko (Pseudorasbora parva)

Ecological Risk Screening Summary

Updated June 2011

Phato: Photo Credit

1 Distribution

P pa not documnented es either introduced or established anywhere in the United States
(including territories).

repion including the be

western and southern parts of the Korean

Nonindigenous Occurrences
In Europe, it was first recorded in 1961 from southern Romania and Albania. In the species
wis recorded from the delta and Dniester. In

Wels Catfish (Silurus glanis)

Ecological Risk Screening Summary

U.5. Fish and Wildlife Service, February 2011
Updated October, 2011

1 Native Range, and Status in the

From Freyhof an Iat 1

Nonindigenous Qccurrences in the United States
Not native to, or known to be established in, the United States.

2 Biology and Ecology
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Presenter
Presentation Notes

----- Meeting Notes (2/27/12 11:23) -----
Eamples of PIJAC initaitives over past 15 + years and only one that has had any funding was the Pet Store Guidelines -- in my opinon the industry needs to start addressing education outreach capmaign as a partial counter to legisaltive and regulatory inititaves


Pet Industry Joint Advisory Council

@

Habitattitude

|| BN

Habitattitude

Habitattitude™ is a proactive campaign designed to:

*  Ensure that pets are thoughtfully chosen and well-
cared for (Hgf:iﬁ}

s  Protect the natural environment { Habitats) from
the impacts of unwanted pets
Help pet owners find alternatives to the release of
their pets {Attitudes)

Do right by your pet. Do right by our environment.

Bd-Free 'Phibs Campaign

The Bd-Free ‘Phibs campaign is an education-outreach
program designed to educate those that maintain
captive amphibians about the problems posed by

Bd and husbandry practices that can be employed 1o
reduce the spread and impact of Bd. This cam dpaign is
for the pet industry, pet owners, and other industry
professionals such as zoos, aquaria, and hobbyists,

Care Sheets

Available for a variety of pets, Care Sheets provide basic
care information, including proper housing requirements
and maintenance, diet, and additional items needed to
care for your new pet, Under final development, Care
Sheets will be available for retailers to download and give
to customers.

Pet
Pathways
Toolkit

Public Outreach Programs

Pet Pathway Toolkit

The introduction and/or spread of invasive species
threaten biological diversity and, by some definitions,
human health, animal health, or the economy. This
toolkit is designed to assist governments, the pet indus-
try, and their partners in establishing programs and poli-
cies that prevent the re]ease!escap; of pets into the natu-
ral environment, where they can become invasive species.
Website and materials are in the final stages of develop-
ment.

The National Reptile Improvement Plan

This program improves practices of those involved in
the importation, sale, or captive breeding of reptilian
and amphibian species. The Plan is aimed at minimiz-
ing the risk of international or interstate movement of
reptiles causing harm to the reptiles, livestock or the
environment.

Animal Care Guidelines

This single-source booklet assists retailers in implement-
ing best practices for animal care. Retailers can easily
incorporate these guidelines into their own operating
manuals or educational materials. In addition, these
guidelines can be used to supplement relevant Federal,
state, or local laws and regulations that apply to their
stores.

Doing It Right

A pet store employee is responsible for meeting the
needs of the store, the team they work with, the animals
in their care, and customers. Doing It Right is an essen-
tial read for all new employees, covering lundamental
topics every employee needs to know to be successful.


Presenter
Presentation Notes

----- Meeting Notes (2/27/12 11:23) -----
Samples of PIJAC's outreach initatives -- all with virutlly no funding
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Pet Pathway Toolkit
CASE STUDIES

Tools and best practices to minimize the s
. . . . . . Mllee Lol 'You can search for Case Study that are of particular interest to you by adding up to three keywords in the box
risk of introducing invasive species low To Lias in the bottam of the left sidebar. You may also click on the "View all” link to browse through the Case Studies
through the release or escape of pets
gh : p flocks View all 41»
Case Studies Point of Contact: Larry A Alexander Updated On :08-12-2010
Resource Links
Contact Email: navneet@adisolutions.net
Thank You
Contact Us

Keywords: Web, Asp, Php
Case Study Title: Web and windows
Description: Testing's

Google Search BD Website
www.google.com www bd-freephibs.com

PIJAC
P

(00

——

Pet Industry Joint Advisory Council
1140 19 Street, NW — Suite 300

Washington, DC 20036
Copyright 2010 Pet Path Way Toolkit. Al rights reserved.
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----- Meeting Notes (2/27/12 11:23) -----
Site revewes steps being talken by industry incouding a page for industry members to post case studies of what they are doing to minimize the risk of escapes of accidental releases such a effluent discharge from pnds, buildings, etc. and educational materiuals


Pet Industry Joint Advisory Council
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Habitattitude

Habitattitude

Habitattitude™ is a proactive campaign designed to:

*  Ensure that pets are thoughtfully chosen and well-
cared for (Hgf:iﬁ}

s  Protect the natural environment { Habitats) from
the impacts of unwanted pets
Help pet owners find alternatives to the release of
their pets {Attitudes)

Do right by your pet. Do right by our environment.

Bd-Free 'Phibs Campaign

The Bd-Free ‘Phibs campaign is an education-outreach
program designed to educate those that maintain
captive amphibians about the problems posed by

Bd and husbandry practices that can be employed 1o
reduce the spread and impact of Bd. This cam dpaign is
for the pet industry, pet owners, and other industry
professionals such as zoos, aquaria, and hobbyists,

Care Sheets

Available for a variety of pets, Care Sheets provide basic
care information, including proper housing requirements
and maintenance, diet, and additional items needed to
care for your new pet, Under final development, Care
Sheets will be available for retailers to download and give
to customers.

PIJAC

00
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Pet
Pathways
Toolkit

Public Outreach Programs

Pet Pathway Toolkit

The introduction and/or spread of invasive species
threaten biological diversity and, by some definitions,
human health, animal health, or the economy. This
toolkit is designed to assist governments, the pet indus-
try, and their partners in establishing programs and poli-
cies that prevent the re]ease!escap; of pets into the natu-
ral environment, where they can become invasive species.
Website and materials are in the final stages of develop-
ment.

The National Reptile Improvement Plan

This program improves practices of those involved in
the importation, sale, or captive breeding of reptilian
and amphibian species. The Plan is aimed at minimiz-
ing the risk of international or interstate movement of
reptiles causing harm to the reptiles, livestock or the
environment.

Animal Care Guidelines

This single-source booklet assists retailers in implement-
ing best practices for animal care. Retailers can easily
incorporate these guidelines into their own operating
manuals or educational materials. In addition, these
guidelines can be used to supplement relevant Federal,
state, or local laws and regulations that apply to their
stores.

Doing It Right

A pet store employee is responsible for meeting the
needs of the store, the team they work with, the animals
in their care, and customers. Doing It Right is an essen-
tial read for all new employees, covering lundamental
topics every employee needs to know to be successful.
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----- Meeting Notes (2/27/12 11:23) -----
Samples of PIJAC's outreach initatives -- all with virutlly no funding





Habitattitude’s Future

“For every complex problem there is
a simple solution...
and it is wrong.”

H. L. Mencken



PET INDUSTRY JOINT ADVISORY

COUNCIL
PIJAC

Washington, DC 20036
202-452-1525
Info@pijac.org
marshall@pijac.org
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